
What do real users think of 
the first version of the 4 returns platform?

Results of a user survey, July 2019
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Context & Setup (1)
In February we started the development of the 4 returns platform. We 

used the prototype featured next to this text as a startingpoint, and had 

the ambition to soft-launch a working platform in April, so that we could

learn from the first group of real users during the last phase of the

ENABLE project.

We did launch in April, and continued to add features during May and

June. All actions focussed on the same simple and basic setup of the

platform: to be a virtual place where real people, all working in the broad

field of ecosystem restoration following the 4-returns method, could find

practical examples and solutions matching their personal interest- or 

knowledge fields and organizing the data in such a way that was all

connected/tagged and could all grow into whatever the future of this

platform might become. 

https://willemijndeiongh.wixsite.com/4returns-2
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Context & Setup (2)

In July we asked this first group of users about their experiences. We 

send out 2 mails to a group of 120 people and received 39 responses 

from people originating from 14 countries all over the world and nicely

divided over all age groups and professional backgrounds. This alone is 

a great result, especcially if you consider that giving a response took

these heroes around 30 minutes. 

In this document we analyse the results of this questionnaire and set this

against measured user behaviour via standard site analytics. Please note

that the whole period was a soft-launch period: we never shouted about

this platform, only nudged. 

Simon Moolenaar, project leader/manager Commonland

Willemijn de Iongh, concept developer and site manager Commonland

Marieke Karssen, concept- and webdeveloper The Plant
https://4returns.earth
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About the Respondents

In the top three diagrams you can see that the respondents are from all age groups, that most 

of them are active as a professional or director/boardmember and that the workfields from a 4 

returns perspective are quite evenly divided.

These diagrams to the left do not give the full 

image, but the data shows  that half of the

people work and/or come from the

Netherlands. The other half comes from - and

work in a huge range of countries from all over 

the world.
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The first impression of the platform

Overall the platform gets positive notes (90% gives a 3 or higher)  and people are really

looking for knowledge. The most popular answer was ‘learn from experiences from other

landscapes’ and the other one that was not visible is ‘find knowledge about sustainable

business’. Landscape restoration is slightly more popular than business related subjects 

and network seems a bit less important than sharing and finding knowledge.. 

Here you can see that most respondents have 

only looked more or less thoroughly at home and

the 4 returns page. In other words, they say that

so far they have not looked at the site in depth.
These responses show what is already known: few people read, most just click 

buttons or search. Note that the tablet is absent in this group and complete 

userfriendliness is important. 6



Feedback from Google Analytics (1)

The Google Analytics results match perfectly with our responent group regarding their origin and

location in the world. Half of the visitors come from the Netherlands and the other half comes from all

over the world. 70 countries in total. 

Regarding depth of visit Google Analytics tells a different 

tale. Seldomly we see bouncerates this low and

pageviews this high and length of visits this long. This

may be caused by the characteristics of this group, being

our first circle ‘friends’ who all wanted to make a profile.  

And that takes time. 

The tablet is also not popular with

the complete site userbase. 

We look at the period of May 1 till July 31 2019. In this period 588 users visited 5300 pages.
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Feedback from Google Analytics (2)
We look at the period of May 1 till July 31 2019. In this period 588 users visited 5300 pages.

The most popular pages top 25 confirms

that people are very much still getting to

know the site: the basic structure and

the profile part are most frequently

visited; individual stories and tools are 

much less popular.

Google Search Console looks the other

way around: how does the platform 

show up in Google searches. Here you

can see that the trend is going up, and

that the story content is in the top 10. 

The stories will very likely become an

important point of entrance for the

platform. 
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The stories (1)

We looked a bit closer at the people saying that they only found the story after a bit of work or could not find it at all. The majority of 

these 11 people used the search bar and this could already mean a bit of work.  There were no other corresponding properties within

this group, age for example, or profession. Remarkable to see that quite some people googled the story. They were all in the group ‘yes, 

quite quickly’.  We can also conclude that the site search bar is a valuable asset that must be easy to find. 

The stories get the same impression note as the

site in general: 90% rates the stories a 3 or higher
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The stories (2)

So many people, so many stories, but some conclusions can be drawn:

• for most respondents the stories were a positive revelation/discovery.

• most of the respondents want more of this kind of content 

• length of the stories is not per se a problem.
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The toolbox (1)
Also the toolbox is rated positively by over 90% of 

the respondents. 

The toolbox item seems easier to find.  This can possibly be explained by the fact that browsing and searching in the toolbox is very

similar to the story part of the site.
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The toolbox (2)

Interesting things to take home from the toolbox questions:

• Their purpose is sometimes not clear. 

• Their look and feel is sometimes not clear

• Uploading them was not too difficult.
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The profile

These two answers confirm the previous result: making a profile is easy enough for most people.

Creating a profile is a complex action. We are 
doing very well at this point if 90% give this

process a positive mark.

13



Members and Groups

Not only was this the end of a long survey, it is also true that this functionality is the

last that is developed. Both influences are visible in the indivual answers. On a 

positive note: also this functionality seems to be easy to find and to use.  
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Wrap up(1)
The respondents still like the site well enough.

Each of thes anwers give us important information for us to take home. Please also note the answer to the question of a mobile app and

map/gis functionality. These responents actually tell us to focus on events, jobs, tools, stories and on people and not too much on new 

complex techniques. 
15



Wrap up(2)

Conclusion
We can conclude that 4returns.earth

• is easy to use, 

• contains content that real users, which are a good representation

of our real and wanted userbase like and want

• should grow with more relevant content and

• more ways for people to connect and share knowledge

16


